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Modele de comunicatie (transfer de informatie)

e Comunicatie = Transfer de informatii pe baza unor conventii acceptate. ([1])

e Telecomunicatie = Comunicatie prin fir, radio, opticd sau prin alt sistem
electromagnetic. ([1])

e Radiocomunicatie = Telecomunicatie prin intermediul undelor radio. ([2])

Au existat si inca existd preocupari calificate de a identifica modele adecvate diverselor
modalitati de comunicatie, altele decit varianta directd ,fata-in-fatd” (sursd < destinatie).
Pentru exemplificare, iata citeva dintre aceste propuneri de modele:

1. Modelul Shannon-Weaver (ex. [3]), frecvent introdus studentilor dupa anul 1949 cind

a fost prezentat prima datd. Figura 1-(a) prezintd modelul in forma sa liniara, iar
figura 1-(b) in forma cu reactie.
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Figura 1 — Modelul Shannon-Weaver
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2. Modelull Osgood-Schramm (ex. [3]), din figura 2, care evidentiazd natura circulard a
comunicatiei.

message

message

Figura 2 — Modelul Osgood-Schramm
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3. Modelul Maletzke (ex. [4]), din figura 3, este considerat extrem de util in analiza
proceselor de comunicare in masa.

Maletzke’s model of mass communication
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Figura 3 — Modelul Maletzke

4. Modelul Gerbner (ex. [5]), figura 4, este un model general care evidentiazd natura
dinamica a comunicari umane.
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Figura 4 — Modelul Gerbner

[1] - Recomandare ITU-R V.662-3
[2] - Recomandare ITU-R V.573-4
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[3] -
http://www.rocw.raifoundation.org/masscommunication/BAMC/CommunicationPrinciples/lec
ture-notes/Lesson-09.pdf

[4] - http://donboscoaftrica.org/resources/SDBcyberage/prenovitiate/ Advanced Models of
Communication.pdf

[5] - http://eldar.cz/mishutka/mn/%9 Akola/masov%E1%20komunikace/Gerbner.doc

x
¥Fe
'-‘-J
LASILITEE A WL CIER AR, MIHIETFILIL MLIMCIH FALSL IF] FOMOLUL RO BLUS0E AN INETMUMENTE HTHLETLSOALE
PROTECTIE SOCIALE (e el SOT.201N

AMFDEIEL ik ST RFLER


http://www.rocw.raifoundation.org/masscommunication/BAMC/CommunicationPrinciples/lecture-notes/Lesson-09.pdf
http://www.rocw.raifoundation.org/masscommunication/BAMC/CommunicationPrinciples/lecture-notes/Lesson-09.pdf
http://donboscoafrica.org/resources/SDBcyberage/prenovitiate/Advanced%20Models%20of%20Communication.pdf
http://donboscoafrica.org/resources/SDBcyberage/prenovitiate/Advanced%20Models%20of%20Communication.pdf
http://eldar.cz/mishutka/mn/%9Akola/masov%E1%20komunikace/Gerbner.doc

